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Lower visitor numbers do not mean less satisfaction 

AUTORAI 2007 SUCCES FOR INDUSTRY
The 55th edition of the AutoRAI car show fair was concluded with a sense of satisfaction for the organisers. For a full two weeks, the Amsterdam RAI conference centre formed the backdrop for the Netherlands’ largest car event. Some 400,000 people visited the show, fifteen percent down on the previous edition in February 2005. This fall in visitor numbers was due to the excellent weather. Nonetheless, the car industry has referred to the event as a success; exhibitors can look back with pleasure on an event hallmarked by a positive attitude and where many contacts were established with potential buyers. The next AutoRAI show is due to be held in spring 2009.
The number of new models on display was greater than ever, with in total more than one hundred ‘firsts’ that enjoyed considerable interest. On the other hand, the hoped-for number of visitors was not achieved, probably for a number of reasons. “The excellent weather during the entire show period certainly had an influence on deciding whether to partake in the outdoor activities on offer, or visit the AutoRAI 2007", explained Fernand Molenschot, Senior Product Manager of the AutoRAI organisation. "However, the spread of visitors between weekdays and weekends was far better than in the past.” 

Arjen de Jong, chairman of the Exhibition Committee AutoRAI 2007, agreed entirely. “Visitor quality was very high, although we had expected greater numbers. However, the weather was just too good, and the changed timing may have had an effect. Nonetheless, the exhibitors consider moving to a the new date to have been a positive decision.” 

Better-informed visitors 
DaimlerChrysler Nederland, that occupied the entire Delta hall, can look back on a very satisfactory AutoRAI 2007. "The lower visitor numbers do not mean less satisfaction”, explained Huub Dubbelman, manager Corporate Communications. "Visitors to the show were better informed than in the past, demonstrated their level of interest and were far better able to determine when they intend to purchase a new car. The fabulous media attention and the spread of visitors across the show days are worthy of a compliment.” 

Jan Flipsen, general manager of Fiat Auto Nederland, was also satisfied. “We were delighted with the level of attention for our brands. Many of the visitors to our stand were seriously interested in buying a new Fiat or Lancia.” Edwin Meijerman, director of Volkswagen importers Pon's Automobielhandel, also expressed his pleasure. “The sector presented itself excellently across the board, partly thanks to the repositioning of the show after the Salon in Geneva." Peugeot Nederland were enthusiastic about the atmosphere at the show. “It was fabulous. Both the visitors and our own team were thrilled”, commented Pierrette van Harten, Director External Affairs. 

AutoRAI effortlessly maintained its status as the most-visited indoor public event, with some 165,000 visitors more than the second-placed event, the Ideal Home Exhibition, also held at the Amsterdam RAI centre. 

Appreciation 
According to Fernand Molenschot, levels of appreciation amongst the visitors were high, above all thanks to the numerous firsts and the many events organised at and around the AutoRAI. “The ECO Village attracted much specific attention from interested visitors, and hundreds of test drives were made with the cars on show. Partly thanks to this expanded presentation, visitors on average spent more time at the show than two years ago.” The initiative for the Ladies’ Day was also very positively received. “On Tuesday 3 April, women amounted to at least thirty percent of the total visitor numbers.” 

"We view the ECO Village as an excellent initiative”, added Pierrette van Harten from Peugeot Nederland. The large number of representatives of provincial and local government authorities at the ECO Village did not go unnoticed. “Visitors expressed much interest and on average spent between 10 and 15 minutes obtaining information on the subject”, added Huub Dubbelman on behalf of DaimlerChrysler Nederland. 

For more information surf to www.autorai.nl.

Amsterdam, 9 April 2007
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Note for the editors / not for publication 
For more information about this press release, please contact the Press & PR department of AutoRAI: Diane Kilian (d.kilian@rai.nl), telephone (020) 549 1564, Pim van Houten, telephone (020) 549 2225 or Gert Enklaar (g.enklaar@rai.nl), telephone (035) 609 8001. Press information and photographic material in high resolution can also be downloaded via www.autorai.nl. 
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